
ad brief.

01 what are we selling?

One offer per campaign, with the price, or

"from" price.

02 who is it for?

Age, area, job or situation. The more specific,

the cheaper the leads.

03 why you and not a

competitor?

Faster, cheaper, better rated, more

convenient? Pick one.

04 what proof do you have?

Reviews, numbers, before/after, logos of

clients, years in business.

05 what should they do?

Message, call, fill a form, book or buy. Only

one.

06 budget and duration

Monthly ad spend and how long you'll test

before judging.

07 what counts as a win?

Target cost per inquiry, sales per month, or

both.

08 who replies to leads, and how

fast?

Name the person and the response time. This

decides the result.
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Answer these 8 questions before any campaign goes live. If you can't answer

one, that's the first thing to fix.


